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Q:  This is a sample question.

A:  Dit doluptae. Name cusae pra volore qui cus commolupiet lam, omnist, 
cor remporemperi conseque magnim audanda estemperibus anime 
nus es duciust orruptin pore sin reperi.Ilicae sequibust am velicipsunt 
as dolo qui occus porem porem moluptamus nullaudant excea sunt.

Q:  This is a sample question. 

A:  Dit doluptae. Name cusae pra volore qui cus commolupiet lam, omnist, 
cor remporemperi conseque magnim audanda estemperibus anime 
nus es duciust orruptin pore sin reperiIlicae sequibust am velicipsunt 
as dolo qui occus porem porem moluptamus nullaudant excea sunt. 
Empor anto occus porem moluptamus nullaudant excea sunt. Empor 
anto imporum si opta corerectibus esti ad ma delicitatqui.

Q:  This is a sample question.

A:  Dit doluptae. Name cusae pra volore qui cus commolupiet lam, omnist, 
cor remporemperi conseque magnim audanda estemperibus anime 
nus es duciust orruptin pore sin reperi.emporum nate omnimen tiosto 
anto imporum si opta corerectibus esti ad ma delicitatqui.

Q:  This is a sample question.

A:  Dit doluptae. Name cusae pra volore qui cus commolupiet lam, omnist, 
cor remporemperi conseque magnim audanda estemperibus anime 
nus es duciust orruptin pore sin reperi.Ilicae sequibust am velicipsunt 
as dolo qui occus porem porem moluptamus nullaudant excea sunt.
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Q:  This is a sample question.

A:  Dit doluptae. Name cusae pra volore qui cus 
commolupiet lam, omnist, cor remporemperi 
conseque magnim audanda estemperibus anime 
nus es duciust orruptin pore sin reperi.Ilicae 
sequibust am velicipsunt as dolo qui occus porem 
porem moluptamus nullaudant excea sunt. Empor 
anto emporum nate omnimen tiosto moluptamus 
nullaudant ex.Ilicae sequiIlicae sequibust am 
velicipsunt as dolo qui occus porem moluptamus 
nullaudant excea sunt. Empor anto imporum si opta 
corerectibus esti ad ma delicitatqui.

Q:  This is a sample question.

A:  Dit doluptae. Name cusae pra volore qui cus 
commolupiet lam, omnist, cor remporemperi 
conseque magnim audanda estemperibus anime 
nus es duciust orruptin pore sin reperi.Ilicae 
sequibust am velicipsunt as dolo qui occus porem 
porem moluptamus nullaudant excea sunt. Empor 
anto emporum nate omnimen tiosto moluptamus 
nullaudant ex.Ilicae sequiIlicae sequibust am 
velicipsunt as dolo qui occus porem moluptamus 
nullaudant excea sunt. Empor anto imporum si opta 
corerectibus esti.
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Q:  This is a sample question.

A:  Dit doluptae. Name cusae pra volore qui cus commolupiet 
lam, omnist, cor remporemperi conseque magnim audanda 
estemperibus anime nus es duciust orruptin pore sin reperi.
Ilicae sequibust am velicipsunt as dolo qui occus porem porem 
moluptamus nullaudant excea sunt. Empor anto emporum nate 
omnimen tiosto moluptamus nullaudant ex.Ilicae sequiIlicae 
sequibust am velicipsunt as dolo qui occus porem moluptamus 
nullaudant excea sunt. Empor anto imporum si opta corerectibus 
esti ad ma delicitatqui

Q:  This is a sample question.

A:  Dit doluptae. Name cusae pra volore qui cus commolupiet 
lam, omnist, cor remporemperi conseque magnim audanda 
estemperibus anime nus es duciust orruptin pore sin reperi.
Ilicae sequibust am velicipsunt as dolo qui occus porem porem 
moluptamus nullaudant excea sunt. Empor anto emporum nate 



TERMS & CONDITIONS
Advertising materials must be submitted 
accordingly to the specifications on the 
rate card. Ads must be accompanied with 
required proofs.
 Advertising cancellations will NOT be 
honored unless a request is made in 
writing and 30 days before the closing 
date. If the advertiser does not submit the 
ad materials by the published deadline, 
Carroll Magazine has the right to bill the 
advertiser for the reserved space.
 Placement will be guaranteed by 
purchasing cover or premium positions. 
These preferred placements will be 

designated on the signed insertion order. 
All other ad placements will be made at 
the discretion of the publisher.
 Pursuant to this Insertion Order the 
Advertiser shall pay Carroll Magazine the 
total payment upon the first day of the 
month of publication.

DESIGN AND PHOTOGRAPHY
Design and photography are included. 
There may be instances that will require 
additional fees such as a complex 
composition, models or props. Custom 
Photography is additional on 1/3 and 1/4 
page ads. These fees will be disclosed 

prior to the initiation of any ad creation. 
All designs and images are the rights of 
Carroll Magazine unless otherwise noted 
in writing.

PAYMENT METHODS INCLUDE
•  If the advertiser is purchasing ad 

space by check, the full amount of the 
ad schedule must be paid upon the 
signing of the insertion order.

• If the advertiser pays by credit card, 
monthly or bi-monthly billing may be 
established.

•  Ad agencies will be invoiced upon 
publication.

• Failure to make payment in full within 
30 days of insertion date will incur a 
1.5% delinquent fee for each 30 day 
period that payment has not been made. 

• Carroll Magazine reserves the right to 
hire a collection company if payments 
are past 60 days. All collection fees 
will be paid by the customer.

Make Checks Payable To:
Carroll Magazine,  
83 East Main Street  
Westminster, MD 21157
410-840-3805
info@carrollmagazine.com

NAME _______________________________________________________________________

COMPANY NAME ______________________________________________________________

ADDRESS ____________________________________________________________________

CITY, STATE, ZIP _______________________________________________________________

PHONE _______________________________  FAX _________________________________

EMAIL _______________________________________________________________________

______________________________________________________________________________________________

 CREDIT CARD NUMBER EXPIRATION DATE

______________________________________________________________________________________________

 CARROLL MAGAZINE DATE

______________________________________________________________________________________________

 CUSTOMER DATE

VISA MC AMEX AMOUNT TO BE CHARGED:

FULL PAGE (7" x 9.25")
Q&A WORD COUNT: 
250 words maximum 
1300 characters

1/2 PAGE (7" x 4.5")
Q&A WORD COUNT: 
150 words maximum 
850 characters

1/4 PAGE (3.375" x 4.5")
Q&A WORD COUNT: 
75 words maximum 
500 characters

The April/May issue of Carroll Magazine is the perfect time for you to 
advertise in our Ask the Professionals Special Advertising Section. 

INSERTION ORDER: Ask the Professionals 2023

The format for this is simple. 
1.  Choose advertising size. 
2.  Imagery: 

•   Schedule photography 
(1/2 or Full page only) 
•   Provide high resolution 

photo
 •  Choose from stock library.
3.  Send high resolution logo 

as a EPS, PNG or JPG. 
(1/2 or Full page only)

4.  Provide Q&A copy. 
5.  You will receive a proof from 

your account executive 
or designer to approve or 
make any edits needed.

PROFILE:  Ask the Professionals

SPACE RESERVATION
March 3, 2023

MATERIALS DUE BY
March 8, 2023

FINAL APPROVAL
March 15, 2023


